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BACKGROUND

Issues surrounding Amazon rainforest degradation include deforestation, gold mining, 
wildlife trafficking, and more. Communication, education and awareness surrounding 
many of these concerns is done through imagery and social media, but the efficacy of 
communication for creating conservation action has not been examined. Therefore, there 
is a gap in knowledge surrounding the relationship between conservation imagery and 
audience response. 

MY INTERNSHIP

Hoja Nueva is a research and conservation center located in the Peruvian Amazon with 
5,000 acres of protected land. Their facility helps to mitigate rainforest destruction 
through research, activism, and direct action. 

RESEARCH QUESTIONS
➢How does conservation imagery shape people's perception, concern, 

and action?

➢How do people interpret and perceive conservation imagery across 
different cultures and backgrounds?

METHODS

RESULTS

IMPLICATIONS
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➢ Identify images corresponding to issues contributing to Amazon rainforest degradation

➢ Create English and Spanish survey for diverse audiences (Peruvians living in Amazon)

➢ SURVEY AND BACKGROUND QUESTIONS
• What emotion do you get when you see this image?
• Does this image make you want to act? If so, how would you act?
• Personal relationship to environment and sustainable practices

➢ Sort data and evaluate audience perception, emotional associations and inclinations 
towards action

Image 2: This image represents slash and 
burn agriculture in the Amazon, with no 
farmer present. (Mohsin Kazmi)

Image 1: This image represents slash and 
burn agriculture in the Amazon, with 
farmer present. (Mohsin Kazmi)

• An example of contrasting audience 
response was seen with images 1 
and 2 to the right, which both 
exemplify slash and burn agriculture 

• Less aggression was seen in answers 
towards agricultural burning with a 
farmer present - Image 1 (see figure 
3 for comparison of emotional 
responses between the two images)
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• Results suggest that in order to effectively communicate environmental 
issues humanizing the problem can make for a more receptive and 
understanding audience 

• Understanding cognitive impacts of an image (such as how to best evoke 
empathy) shapes utilization of social media and translates to more 
intended actions

• Surveying on these issues allows conservationists to find gaps in 
knowledge where education and outreach needs to be focused and how 
to best tailor towards a specific audience

Figure 4: n=59 for English (blue) survey, n=15 for Spanish (black) survey. 
Depicts percent differentiations between the actions of respondents. Ex: 
‘Time’ action is 4x more likely to be reported if respondent is Peruvian 
rather than English. If money was the stated action, there is 100% chance 
respondent is English speaking.

Figure 3: n=72 for fire w/o man (green) and n=74 for fire w man 
(grey). The range of emotions without the man are narrower 
and more aggressive. When the man is present, we see a 
broader range, like increased empathy and understanding. 

• Suggests increased cultural awareness and empathy with image 1 than 2 
• English speakers' actions typically surrounded money while Peruvians were more likely to sacrifice time 

(see figure 4), this suggests type of action taken greatly depends on the background of the individual


