
Organized Organics: Analyzing Methods of Outreach in Waste Disposal
Anne-Marie Le, Program on the Environment, University of Washington

Site Supervisor: Maggie Brown, Cedar Grove
Faculty Advisor: Sally Brown, School of Environmental and Forest Science, University of Washington @am_le17

Background

Acknowledgements
33

24
34

40
47

47

18 16
9

3 6 41

0%
10%
20%
30%
40%
50%
60%
70%
80%
90%

100%

Confident
Sorting Compost

Confident
Sorting Recycle

Confident
Sorting Trash

Confidence Levels of Sorting Compost, Recycle, or 
Trash

Strongly
Disagree
Disagree

Neutral

Agree

Strongly
Agree

15 13

2

13
7

12

10
12 10

0%
10%
20%
30%
40%
50%
60%
70%
80%
90%

100%

Document Image Video
Resource Provided

Sorting a Takeout Box after Provided Different 
Resources

Compost

Recycle

Trash

Fig 1. Screen capture of an educational 

video about compost, featuring myself

Fig 2. Images provided within the survey of a receipt, candy wrapper, 

and takeout box– respondents were asked to sort these items

Top Preferred Outreach Methods to Increase 

Understanding

Fig 4. Confidence of sorting waste into the three main 

waste categories

Fig 5. Respondents were asked how a takeout box should be 

disposed– there was great disparity despite the resource provided
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What are the best practices for educational 
media when doing outreach around waste 

management?

• Waste Diversion and Outreach Intern at 

Cedar Grove

• Conducted survey of general public’s 

experience with outreach and ability to sort 

while using resources

• Develop materials with these elements to 

reduce contamination and increase 

potential for behavioral change

• Additionally create materials targeted for 

groups with higher confidence that already 

has general awareness

• Educational outreach increases knowledge and 

positive attitude toward waste management

• But people have various needs and 

preferences, responding differently to 

methods of waste disposal outreach

Research Question

Methods

Results Results (cont.)

Implications

• Therefore, there is a 

need to examine 

how to increase 

efficacy and what 

elements to include • Media type does not guarantee higher 

efficacy, inclusion of preferred elements is 

more impactful

• Preferred and helpful elements:

o Visual graphics

o Large variety of example items

o Straightforward descriptions

• Considerations for new materials:

o Raises awareness

o Evaluates existing knowledge

o Easy to update

• Majority of people feel confident while 

sorting waste (fig. 4) →

• But waste sorting accuracy varies greatly 

even when provided resources (fig. 5)
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