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Polluted stormwater impacts the health of humans,
wildlife, and the natural ecosystem

Frameworks like community-based social marketing, —— ——
emphasize direct contact with people and should be B OnlyR: e Draiy B Figure 3: Plastic curb Clear Behavior

: : : medallion with the “Puget
applied to improve the effectiveness of markers oo e el Benefit

1 campaign logo which was Highlighted
‘| introduced, and bulk _
i-| ordered by STORM group At Point of

. I WO T A Y L BRAY X, in 2012 Decision
: . MedalllOn Q:., L) & O A  § ) § - & (Bill Malatinsky, SPU, :
pouutants that enter ?‘53&“' SRR o N G e e R R SR NG s AT S, ':.,\;"t:ﬂ.f_":;,_»‘z;f;‘ g S
waterways through

drains as a result of | T .. i A Mugal of Access to More
stormwater runoff. T o . <> igure 4: Mural ol an

Retrieved from: City of octopus painted by [nfo.

RUNOFF ¢ Gardner Jacquelyn Speare in

PICKS UP: Keyport that was

* Pet Waste ] ] 0
S commissioned by Kitsap

- . Fertilizet"s | P €  | PR I = g P . ’~ :‘:,‘:-'v:' ; C Ounty Public Works’
B ° Motor Oil A STORMWATER RUNOFF [ i N R e D LR (T IR, c .. .
* Detergents [ = e CARRIES POLLUTANTS | e \S= N stormwater division in
« Trash D | INTO OUR WATERWAYS =5 4 "< | 2019 (Kym Pleger, Kitsap
- ! - e R R = :”6 _ d . < ” il A T, L )

— | County, February 27, 2023) e Storm drain markers should F
continue to be evaluated and [
further improved by behavior [§
change programs such as ¢

Clear Behavior: Should be self-explanatory, and all the Commu.nity-based social
information needed for someone to take the appropriate marketing (see table.1)
action should be conveyed.

What marking strategies can be employed to spread
awareness around polluting behaviors?
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What are some best practices for evaluating these
marking strategies through a community-based social
marketing lens?

Need to test different designs
and marker types with an
audience

Benefit Highlighted: Should reflect the reasons why
your priority audience might be interested in adopting
the behavior or what might motivate them to do so. SPU should partner with

social justice and equity

. . Figure 5: Ashlyn stenciling a drain in
OrganlzathnS or Other Delridge for an event hosted by SPU
agencies to bring in during Seattle’s One Day of Service
community voices

At Point of Decision: Should be as close as possible to
where the action is to be taken.
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Community Support: Should be created with direct
consultation from community members and reflect the
community.

Interned with Seattle Public Utilities in their
Stormwater Education and Outreach Team
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Interviewed 11 stormwater experts : .
P Access to More Information: Should provide access to

more education or resources to reduce the impact on
waterways.
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Conducted a literature review of community-based
social marketing techniques and successful campaigns




